
1 

 

 

Publishing ‘paper bullets’: Politics, propaganda, and Polish-

English translation in wartime London 

JOANNA RZEPA 

 

 

Abstract 

During World War 2, publishing was an important element of the war effort for both the Allies 

and the Axis powers. Wartime propaganda and cultural diplomacy relied primarily on books, 

magazines and the daily press. The exiled governments in London, including the Polish 

government, undertook a major effort to translate, publish and promote numerous books and 

pamphlets that would appeal to British readers and, thus, help sway public opinion. This paper 

focuses on translation as an important aspect of wartime publishing that has not yet received 

much scholarly attention. It offers a contribution to research into the role and place of 

translations in wartime publishing by discussing the Polish government-in-exile’s translation 

and publishing campaign. Drawing on various archival sources, it demonstrates that publishing 

translations was an important part of wartime cultural diplomacy and it led to the development 

of extensive state-private networks that brought together exiled governments and British 

publishers. By analysing this material in a broad cultural context, the paper highlights the 

historical, ideological and political relevance of translation studies research to wartime 

publishing and censorship. 
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1. INTRODUCTION 

 

During World War 2, publishing was an important element of the war effort for both the Allies 

and the Axis powers. Wartime propaganda relied primarily on books, magazines and the daily 

press. They were considered to have substantial power to sway opinion and, thus, were widely 

employed as ‘paper bullets’ or ‘weapons in the war of ideas’.1 During the war, the international 

book trade underwent significant transformations as the war ‘sparked a cycle of profound 

change in the dynamics of publishing throughout the world’.2 Recently, book historians Valerie 

Holman and John B. Hench have offered insightful and comprehensive accounts of wartime 

publishing in the UK and the US, and the overseas expansion of British and American 

publishers supported by state-funded organisations such as the British Council and the U.S. 

International Book Association.3 However, not much has been written on the position of and 

role played by translated material on the wartime publishing market, with the notable exception 

of Christopher Rundle’s study of translation and publishing in fascist Italy.4 At the same time, 

in the field of translation studies, new attention has been drawn to the importance of studying 

translation and interpretation practices during times of conflict. Hilary Footitt and Mona Baker 

have pointed to the multilingual nature of most warfare, arguing that ‘the “ground of war” is 

almost always a landscape marked deeply by languages’ and translators and interpreters are 

agents who ‘reframe aspects of political conflicts’.5  

When London became home to a number of exiled governments from across occupied 

Europe, translation turned out to be a key element of their information and propaganda policies 

and cultural diplomacy. This paper focuses specifically on Polish-English translation and 

discusses the wartime publishing campaign of the Polish government-in-exile in London. By 

analysing archival documents and correspondence between the publishers and the Polish 

authorities held in the archives of the Polish Institute and Sikorski Museum, the Polish 
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Underground Movement Study Trust, and the Archive of British Publishing and Printing at the 

University of Reading Special Collections, I offer new insight into the specificity of the 

wartime publishing market and illustrate key challenges related to publishing translations in 

times of international conflict. As Jeremy Munday has pointed out, such archival material can 

be an ‘indispensable resource’ for investigating a ‘microhistory’ of translation.6 

This paper brings together the methodologies of book history and translation studies to 

address translation as an important aspect of wartime publishing that has not received much 

scholarly attention so far.7 Examining various paratexts, including prefaces, afterwords, and 

correspondence between British publishers, Polish-English translators, and Polish authors and 

authorities, I identify translation and publishing strategies developed by the Polish government-

in-exile in collaboration with British publishers. The aim of this paper is both to provide a 

‘microhistory’ of Polish-English translation in wartime Britain and to offer a more general 

reflection on wartime state-private networks, the materiality of translation, and the place of 

translated texts on the British wartime book market.  

 

2. REFRAMING THE NARRATIVE OF THE WAR: THE POLISH PROPAGANDA 

CAMPAIGN 

 

During World War 2, a number of European governments were forced to seek refuge in the 

UK, with London becoming the headquarters of governments and royalty from Belgium, 

Czechoslovakia, Greece, Luxembourg, the Netherlands, Norway, Poland, Yugoslavia, and 

diplomatic privileges extended to the Free French movement as well. Not only did this lead to 

an unprecedented political situation, but it also brought a number of foreign languages into the 

heart of the UK. That created an urgent need to translate into English, which was quickly 

becoming the global language of power.  Since the exiled governments had little means to offer 
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practical help to the populations of their Nazi-overrun states, much of their effort was directed 

at influencing the policies of the British and American governments. As Michael Conway 

points out, the exiled governments’ existence was characterised by strong ‘dependence on 

Allied favour’, and they ‘could do or say nothing of significance either to the outside world or 

to their native lands without the approval of their British minders’.8 The relations between the 

British government and the exiled governments were shaped through the official diplomatic 

channels and networks, but they were also to a great extent informed by the public opinion. 

‘Official concern with public opinion and the state of national morale embraced a growing 

interest in reading and in the nature of people’s responses not just to literature but also to 

published information and propaganda.’9 These responses were regularly monitored by the 

Mass-Observation project and reported to the British Ministry of Information, which could then 

design propaganda and publishing campaigns in response to the public mood at a given time.10 

The exiled governments, with their own Ministries or Bureaus of Information, also recognised 

the importance of book publishing for drawing attention to their narratives of the war or even 

reframing the narrative dominating the British political discourse.  

While the British Ministry of Information could freely steer the narrative of the war, as it 

had access to almost unlimited resources, such as state funding, paper, and informal 

connections with various British publishers and institutions, the situation of the exiled 

governments was more challenging.11 The war conditions brought to the fore issues related to 

the materiality of book publishing. As Hench observes, ‘[b]ooks were among the most 

conspicuous victims of this vicious warfare. Millions were destroyed by air raids, ship sinkings, 

infantry actions, orchestrated book burnings, and civilian paper drives.’12 Printing presses in 

the countries overrun by the Nazis were either shut down or allowed to publish almost only 

German propaganda. In the case of Poland, the Nazis not only halted the production of new 

books, but carried out a deliberate destruction of public and private libraries; it is estimated that 
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‘three-quarters of the holdings of Polish scientific libraries – some 16 million volumes – were 

destroyed, while some 80 percent of the school libraries were lost to official vandalism’.13 

Thus, in terms of printing, the Polish government-in-exile was completely dependent on British 

publishers and the few Polish publishers who managed to relocate their firms to London before 

the war broke out. All these publishers suffered from paper shortage. In the first year of the 

war, publishers could only use up to 60% of the amount they consumed in the previous year.14 

At the same time, they suffered serious shortages of labour, as many employees were 

conscripted. Thus, while ‘the number of titles published annually in Britain dropped from 

14,904 to 6,747’, ‘demand for books increased enormously because blackouts and air raids 

reduced Britons’ access to other familiar forms of entertainment, including going to the cinema 

and to pubs.’15  

This situation provided a perfect opportunity for the exiled governments to enter the 

publishing scene with a selection of translations that sought to draw British readers’ attention 

to those aspects of the war that pertained to Nazi-overrun countries and allowed them to learn 

more about their history, cultures, and current political situation. What was particularly 

important for the Polish, British, and other Allied governments who launched propaganda 

campaigns during WW2 was to distance themselves from German propagandists and avoid 

‘giving the impression that published material was subject to any form of central control’.16 

This posed a number of difficulties as it was clear that maintaining high public morale and 

winning the ideological war depended on ‘find[ing] effective channels through which particular 

messages or impressions might reach a designated audience’.17 Much depended on the 

development of successful and efficient ‘state-private networks’ that allowed governments to 

provide publishers with covert sponsorship and led to the production of books that could not 

be attributed to the state.18 
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Designing and carrying out a translation and publishing campaign that would effectively 

draw the reading public’s attention was a major challenge for the Polish government-in-exile. 

Throughout the war, the Polish government, who moved to London in June 1940, worked ‘in 

very difficult conditions, under heavy pressure from the Allies and Polish public opinion’.19 As 

Piotr Wróbel observes, the Polish authorities ‘had many British friends and enthusiastic 

supporters; at the same time, however, the Polish government-in-exile and the Polish press 

were attacked from various sides’.20 After Soviet Russia joined the Allies in 1941, the Polish 

government was accused of unjustifiably hostile attitude towards the Soviet Ally (Poland was 

invaded by Soviet Russia on 17 September 1939). London Poles were also criticised for their 

lack of resolve to fight anti-Semitism in the Polish army, lack of commitment to the future 

democratic rule in Poland, and lack of cooperation with Soviet Russia on the subject of future 

Polish borders. Thus, the image of Poland that transpired through the major British publishing 

outlets was that of ‘a backwater cursed with a haughty elite’.21 Left-wing circles were 

especially critical of Poland’s defiance of Soviet Russia, and the ‘conservative and liberal press 

frequently mocked and caricatured the [Polish] government’.22  

 It was in this complex situation that the Polish government-in-exile undertook considerable 

steps to influence British public opinion. The translation and publishing campaign of the Polish 

government-in-exile was accompanied by a close analysis of the British public’s mood, 

attitudes, and their understanding of the war. The Polish Ministry of Information followed all 

main British newspapers, and members of the Polish Research Centre (PRC), set up and 

sponsored by the Ministry, toured the country engaging in cultural diplomacy: delivering public 

lectures on topics related to Polish history, culture, society, and the political situation, and 

reporting back on the responses of their British audiences. The PRC’s 1944 memorandum 

stipulated that:  
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Polish propaganda has to be subtle’ and that it had to take into account the fact that ‘even 

for a Briton who is sympathetic to Poland, our country is just one of many Allied 

countries. […] Polish issues become more meaningful and can be shown in positive light 

only when Poles show interest in British, American or global issues instead of putting 

their country first always and everywhere.23  

The Polish analyses also emphasised ‘British society’s general dislike of propaganda of any 

type’.24 As a 1944 report put it: ‘The British audience is afraid that listening to a foreigner’s 

talk will effectively mean that they will have to do something, to make a mental effort’.25 For 

that reason, the speakers were instructed to make sure they remain calm and composed and 

‘avoid any kind of affectation, sentimentality, or exaltation’.26 Furthermore, the British and 

American public was distrustful of anything that resembled the so-called atrocity stories of 

World War I. The ‘excesses of First World War propaganda’ created a situation in which 

certain information, e.g. reports on the ongoing extermination of Polish Jews, was not 

disseminated publicly because it was considered ‘unbelievable’ and could lead to possibly 

disastrous ‘mistrust in information propagated by the state’.27 Vernon McKenzie, a 

contemporary scholar of journalism, spoke of ‘suspicion [that] was cast on all atrocity reports’, 

a ‘hangover of scepticism’ and a ‘refusal to accept, or even examine critically, many accounts 

of atrocities unquestionably committed during the past few years’.28  

 Thus, the Polish government-in-exile’s publishing campaign, which relied primarily on 

translations, had to find a way to navigate around several difficulties: the British readers’ 

distrust of state-sponsored propaganda and their reluctance to get emotionally involved in 

material that appeared too foreign, distant or peripheral, and thus irrelevant; the distrust of 

atrocity stories and any material that did not appear ‘believable’ and could be viewed as state-

controlled fear-mongering; and from the more practical point of view, the shortage of paper 

and financial means required to produce quality publications. The strategies that the Polish 
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government-in-exile developed to market their translations to British readers were diverse and 

inventive. Depending on the content of the book, its political relevance, and its potential appeal 

to British readership, it could be published by a Polish publisher as an overt translation or as a 

covert translation printed by a British publisher, often without revealing the author’s real name. 

In fact, some publications did not bear any physical mark of direct sponsorship by the Polish 

government-in-exile. In this way, the ‘englishing’ of the books took place at both the ‘verbal-

linguistic’ and ‘material-textual’ levels, with much emphasis put on the physical appearance of 

the book.29  

 

3. APPROACHING THE BRITISH READER: TRANSLATION, PUBLISHING, AND 

STATE-PRIVATE NETWORKS  

 

The primary aim of the Polish government-in-exile’s publishing campaign was to present 

Poland’s case and the Polish war effort as issues that are close and relevant to the British reader, 

and to do that, the texts published had to appear both trustworthy and not too far-removed. 

While the texts themselves carried indelible foreignness – dealing with Poland, a far-away 

country that most of the British readership did not know much about – the Polish authorities 

tried to win the British reader’s trust by ‘domesticating’ the translations through extratextual 

and material elements. The translations were ‘domesticated’ by means of paratexts (such as 

prefaces and introductions by British MPs and public intellectuals), imprints (commissioning 

British publishers to print selected translations) and distribution channels (e.g. inclusion in 

British publishers’ catalogues). Investigating these strategies provides us with a unique insight 

into the wartime state-private networks and numerous agents and stakeholders who were 

involved in the process of publishing and distribution of translation. The role played by some 
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of them, such as the British publishers who collaborated with the governments in exile, has 

been under-researched and requires further investigation.  

Publications about Poland targeting the British reader fall into three broad categories: (1) 

books and pamphlets by Polish authors, published by London-based Polish publishers, (2) 

books and pamphlets by Polish authors, sponsored by the Polish government-in-exile and 

published by established British firms; (3) books written by English-speaking authors and 

published by established British firms (with little or no subsidy from the Polish government-

in-exile). Books belonging to categories (1) and (2) would be fully (or almost fully) sponsored 

by the Polish Ministry of Information, yet they differed radically in their appearance. Books 

published by Polish publishers would usually disclose the information about the government 

sponsorship, whereas titles published by British publishers would typically have an appearance 

of ordinary commercial publications, without any indication that they were state-sponsored or 

translated from Polish. In what follows, I discuss the differences between these publications 

and publishing strategies. 

 The Polish publishing houses in London were founded mostly by refugee publishers who 

fled Poland just before or around the outbreak of the war. Among these were Maurycy Kohn 

and Ignacy Lindenfeld, who opened the firms M. I. Kolin Publishers and Minerva Publishing. 

They published works both in Polish and in English, including numerous translations of Polish 

poetry and literature.30 Another Polish firm, Liberty Publications, established by the Polish 

Socialist Party (PPS), specialised in socio-political publications that were aimed at the British 

left. The board of directors included two British members (Jimmy Middleton and Rennie 

Smith), who were appointed ‘to avoid complications with the Home Office’.31 The firm was 

sponsored by the Polish Ministry of Information through the Polish Social Information Bureau 

(Polska Informacja Społeczna), whose aim was ‘to inform the British people on all questions 

concerning life in Poland, the Polish war effort etc.’32 The books and pamphlets published by 
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all three firms – Kolin, Minerva and Liberty Publications – explicitly and openly dealt with all 

issues Polish and did not attempt to disguise that in any way. They either featured the names 

of Polish authors on the cover (sometimes followed by the name of the translator on the title 

page) or included information about the Polish origin of the political analyses they published. 

If the foreignness of those publications was so explicit and palpable, how could they possibly 

be marketed to the British audience?  

 The Polish publishers developed two strategies for tackling this question. Kolin and 

Minerva, who published primarily works of literature, art albums and memoirs, entered into an 

agreement with Faber & Faber. Faber, an established British firm of outstanding reputation, 

became their official distributor and included their books in a special section of their own 

catalogues. The patronage of such a renowned firm did not escape the attention of the London 

readership. In January 1941, The Tablet argued that both the British and the Poles ‘owe[d] a 

debt to the house of Faber for thus helping to make it possible for Polish culture to live on in 

exile’.33 

Liberty Publications developed a different strategy. For every pamphlet they published, 

Liberty Publications aimed to secure a British MP, scholar, or a public figure to write a preface 

or introduction. Such a piece would typically be two or three paragraphs long and reaffirm the 

value and relevance of the publication. Liberty Publications pamphlets were prefaced by an 

impressive number of British MPs, including Philip John Noel-Baker, future winner of the 

Nobel Peace Prize, who wrote a foreword to Underground Poland Speaks (1941), Vernon 

Bartlett, who introduced Unknown Europe (1942), Arthur Greenwood, who wrote a preface to 

Towards a New Poland (1942), or Jennie L. Adamson, who wrote a foreword to Camp of Death 

(1944).34 The more recognisable the name of the person behind the introduction, the higher the 

chance for a larger publicity. Hardly ever did the pamphlets’ front covers or title pages feature 

the name of the author or translator; instead, it was the name of the person who penned the 



11 

 

introduction that was given prominence on the pamphlets’ front covers. By highlighting the 

latter’s British name in such a salient way, the editors were clearly trying to catch the attention 

of the British reader and reassure her/him. 

In April-July 1944, several texts written in occupied Poland were brought to London by 

Polish resistance officers who were airlifted from Poland in clandestine military operations 

code-named Wildhorn I, II, and III.35 These included Aleksander Kamiński’s Stones for the 

Rampart (Kamienie na szaniec) and Jerzy Andrzejewski’s Roll Call (Apel).36 Both are literary 

texts based on real-life events. The former tells the story of the scouts’ contribution to the 

resistance movement in Nazi-occupied Warsaw, the latter recounts a disciplinary roll call held 

in the concentration camp at Auschwitz in the autumn of 1941. When the texts were delivered 

to the Polish Ministry of Information, they were translated into English and the PRC 

approached two high-profile critics and poets to write introductions to them: T. S. Eliot was 

approached by Adam Żółtowski, director of the PRC, and Percy Hugh Lyon, headmaster of 

Rugby School, was contacted by Jan Baliński-Jundziłł, deputy director of the PRC. Both Eliot 

and Lyon were informed that the texts ‘most authentically’ came from Poland and were ‘sent 

by our [Polish] Underground Movement’.37 In his letter to Eliot, Żółtowski admitted that his 

desire was that ‘the most outstanding British critic should testify that the publication is well 

worth reading’, and Baliński-Jundziłł informed Lyon that ‘a foreword from [him] would be 

most gratifying to my countrymen, as well as being a very fine introduction to English 

readers’.38 Both Lyon and Eliot agreed to write the prefaces, and Eliot explicitly refused to 

‘take payment from the Polish Government for a service of this sort’. Stones for the Rampart 

with Lyon’s foreword was published in early 1945 by the Polish Boy Scouts’ and Girl Guides’ 

Association in London, though Roll Call, which was to be published by the journal Nowa 

Polska (New Poland) and would have been the first literary text in English to talk about 

Auschwitz, never appeared in print with Eliot’s preface for reasons we may only speculate 
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about.39 The significance of such introductions and reviews written by established critics and 

scholars cannot be overemphasised. It was not only important to secure support of a public 

intellectual, but also that that person be seen as an impartial and unbiased outsider with no 

obvious connections to the Polish government-in-exile. For example, in October 1943, Gilbert 

Murray, a retired professor of Greek at the University of Oxford, declined the PRC’s request 

to write an introduction to a book on Lwów (present-day Lviv), explaining: ‘I am beginning to 

be known for my sympathy with Poland, so a new name would carry more weight than mine’, 

and suggesting a couple of his colleagues instead.40  

Publishing anonymous pamphlets that had a price on them (on average, they were sold for 

1-3 pence) and, thus, could be considered of commercial value was effective at the beginning 

of the war. By 1944, however, it was increasingly difficult to find a market for them. In July 

1944, Liberty Press published an anonymous English translation of Natalia Zarembina’s 

underground pamphlet Camp of Death (Obóz śmierci), which provided a report on the situation 

at the concentration camp in Auschwitz in 1941, but also made use of more up-to-date statistics 

to estimate the number of the camp’s victims.41 The pamphlet was printed in 25,000 copies, 

and despite the fact that it was advertised in the Times Literary Supplement and other outlets, 

by December 1944, Liberty Press still had 10,000 copies in stock. They continued to advertise 

it until late spring 1945, even after Auschwitz was liberated, and the text of the advertisement 

was changed accordingly: ‘Full story of the Concentration Camp in Oświęcim recently 

liberated’.42 

 The second publishing strategy developed by the Polish Ministry of Information was to 

commission established British firms to print covert translations of Polish books of propaganda 

value. In this way, the Polish authorities emulated the work of the British Ministry of 

Information, though on a much smaller a scale. The advantage of such an arrangement was that 

books published by British publishers, such as Allen & Unwin or Hutchinson, had the 
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appearance of ordinary commercial books. Both the British and the refugee governments 

recognised that, as Holman observed, ‘[p]ropaganda was most effective when least visible, that 

is, when it appeared to be produced and distributed by a trade publisher with no connection to 

the Government’.43 Therefore, the covers and title pages of such commissioned publications 

would not disclose the fact that they were sponsored by the government. In most cases, they 

would also not include the name of the translator, attempting to pass for texts originally written 

in English. In this way, such publications could more easily attract the British reader’s attention 

by hiding their foreignness behind the British publishers’ imprints. The only element of the 

title page that could give away such books’ foreign nature was the name of the author, and in 

some cases even this element was deliberately altered, suppressed, or ‘Anglicised’. An 

interesting example of such a publication is Stanisław Baliński’s or Stephen Baley’s book Two 

Septembers: Warsaw 1939 – London 1940 published by Allen&Unwin in 1941.44 Baliński was 

a Warsaw-born writer and poet who fled Poland in 1939 and soon arrived in London, where he 

worked for the Polish Ministry of Information and Ministry of Foreign Affairs. Two 

Septembers is a memoir in which he recounts the Nazi invasion of Poland in 1939 and the 

Battle of Britain in 1940. Writing about the two campaigns that the Nazis waged against Poland 

and Britain, as well as the contribution of the Polish pilots who fought for Britain, Baliński 

argues that there are certain ‘ideals which for ever bind Poland and Britain’.45 He speaks of 

Poland as a ‘distant country’ that is united with Britain in its ‘love of freedom’.46 In this way, 

the title page and the introduction to Two Septembers, visually bringing together London and 

Warsaw, make the book appear immediately relevant to the British audience. Yet this is not 

the only way in which Baliński aimed to appeal to the British reader. He insisted on publishing 

the book under the pseudonym of ‘Stephen Bailey’. When Allen & Unwin sent him a draft of 

the advertisement slip with his real name, he immediately complained, insisting that ‘[i]t is 

very important that steps should be taken at once to put the name of the author as we corrected 
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it on the proofs, i.e. to Stephen Bailey.’47 The name that eventually appears on the title page is 

‘Stephen Baley’. Thus, not only is the book a covert government-sponsored translation (as 

Baliński’s letters reveal, it was translated into English by a ‘Mr. Stevens’) that assumed the 

appearance of an ordinary commercial publication, but it also pretends to be authored by an 

English-speaker, not a Pole. The cost of producing such publications was of course high, and 

in the case of Two Septembers, the Polish Ministry of Information had to provide Allen & 

Unwin with paper, agree to purchase 1,000 copies of the book and any unsold stock of the 

remaining 4,000 copies six months after the date of publication, as well as agree for Allen & 

Unwin not to pay any royalties on copies that they sold.48 Books such as Two Septembers were 

virtually unattributable. The radical englishing of the ‘material-textual’ forms of such books 

meant that the translators’ presence had to be erased as well. The books had to pass for original 

English-language texts. Indeed, today the translators’ names can be recovered only from the 

surviving archival material, such as correspondence with publishers or invoices for 

commissioned translations. 

 The third strategy developed by the Polish government-in-exile relied on a more creative 

type of translation, in which the Polish authorities delivered source materials, analyses, and 

documents to English-speaking authors who used them to prepare English-language 

publications on Poland-related topics. Depending on the definitions adopted, these publications 

could be classified as adaptations, rewritings, free translations or (semi-)original works.49 

Examples of such publications include G. M. Godden’s Murder of a Nation: German 

Destruction of Polish Culture (published by Burns & Oates in 1943) and Zoë Zajdler’s The 

Dark Side of the Moon (published anonymously by Faber & Faber in 1946 with T. S. Eliot’s 

prefatory note).50 Zajdler, who also published under the pseudonym of Martin Hare, was an 

Irish-born writer who moved to Warsaw with her Polish-born husband in the 1930s. Her 1940 

book My Name is Million: The Experiences of an Englishwoman in Poland tells the story of 
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her escape from Nazi- and Soviet-overrun Poland through Lithuania, Latvia and Estonia, and 

her and her husband’s capture by the Gestapo. While Zajdler was freed after a couple of days 

and managed to make her way to London, where she made contact with the Polish government-

in-exile, her husband’s fate remained unknown. Since she was an established writer who had 

published several novels before the war, and had her own literary agent, Spencer Curtis Brown, 

her contribution to the Polish government’s publishing campaign was highly valued. On 21 

November 1942 Michał Protasewicz, Head of Bureau VI of the Polish General Staff, 

responsible for intelligence, sent a coded cable message to Warsaw to Stefan Rowecki, leader 

of the Home Army (Armia Krajowa, the Polish underground movement), inquiring about 

Zajdler’s husband and adding that his wife is ‘a writer [and] contributes greatly to our cause. 

Information about her husband would be a small favour.’51 The reply from Warsaw confirmed 

that Zajdler’s husband was well and he was an active member of the Home Army.52 When this 

exchange was taking place, Zajdler was already working on her next book, The Dark Side of 

the Moon, which tells the story of the Soviet invasion and occupation of Poland, and the 

subsequent deportations of thousands of Poles to hard labour camps in Siberia. Since Zajdler 

did not have any first-hand experience of such camps, she had to rely on accounts by witnesses 

or their families and friends. She was given access to the material collected by the Polish 

government-in-exile when she was working on her book. As John Coutouvidis and Thomas 

Lane have established, the files that Zajdler most probably drew on can now be found in the 

Archive of the Polish Institute and Sikorski Museum in London.53 Since Zajdler was an 

experienced writer and Polish-English translator, she would not have had problems translating 

the deportees’ accounts and editing them into a longer narrative. When her book was submitted 

to Faber & Faber in 1945, it drew the attention of T. S. Eliot, who wrote the preface to the book 

himself, though its publication was delayed until 1946 for political reasons.54 The book was 

published anonymously, for Zajdler was concerned for the safety of her husband, who was still 
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in Poland, but it included a brief note by Helena Sikorska, wife of the Prime Minister 

Władysław Sikorski. Sikorska’s note affirms that General Sikorski had ‘confidence in the 

author’ and she was ‘given access to official material and documents’.55 Thus, though the book 

was written by an English-speaker and published by an established British firm, which would 

make it appear less foreign and more relevant to the British reader, it was nevertheless 

presented as fully credible and trustworthy since it was based on authentic documents. As a 

result, the book received much publicity and was reviewed in many leading magazines, such 

as Times Literary Supplement, The Spectator, and International Affairs.56 As one of the 

reviewers aptly observed, ‘Mr. Eliot’s name has attracted to the book attention in wider circles 

than it might otherwise have won.’57  

  

4. CONCLUSION: PUBLISHING, COLLABORATION, AND CULTURAL DIPLOMACY 

 

The Polish government-in-exile’s publishing campaign relied predominantly on translations. It 

was by means of translations that the Polish authorities attempted to reframe the mainstream 

narrative of the war and win public support for the cause of independent Poland. The history 

of the collaboration between London-based governments-in-exile and British publishers 

requires further research, but it is clear that the state-private networks developed during the 

war brought considerable benefits to the publishers. Throughout the war, the publishers’ paper 

quota was regularly reduced by the British Ministry of Supply. In 1941, the paper quota was 

only 37.5 per cent of the pre-war consumption.58 Since refugee governments received their own 

paper quotas, printing commissioned books allowed the publishers to remain active even after 

their own quotas were finished.59 At the same time, they could offer contracts that obliged the 

governments to purchase any unsold copies of commissioned books, which made it a relatively 

safe venture.  
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Another problem that the publishers struggled with was conscription. Throughout the war, 

the publishing trade was extremely short of manpower as ‘nearly half of the Typographical 

Association’s thirty-two thousand members were moved to munitions work or called up’.60 

Receiving governmental contracts made it possible for the publishers to request an exemption. 

For example, in a 1941 letter to John Hampden of the British Ministry of Information, Allen & 

Unwin argued that since they ‘have become virtually the official printers of the Czech 

Government over here’ and their ‘total volume of business runs […] to many thousands of 

pounds in the course of the year’, they would like to be able to secure a contract that would 

‘exempt them as fully as they would wish from the drastic call up of their older and highly 

skilled men’.61  

 Finally, working with refugee governments gave the publishers access to a large pool of 

qualified translators. As Stanley Unwin wrote to Hanna Kister of Roy Publishers in March 

1945, ‘there are in London refugee publishers of most of the countries concerned, [who] should 

be employed to supervise the preparation of the translations. This has in fact been done in 

several cases’.62 In this situation, some British publishers assumed a proactive stance and not 

only printed books commissioned by the refugee governments, but also acted as their 

publishing advisors, suggesting titles to publish or reprint, indicating potential niches in the 

book market and offering professional advice. For example, in 1943 Stanley Unwin became 

the Netherland Government Information Bureau’s adviser ‘on all book publishing matters’ 

while his firm Allen & Unwin was given the right of first refusal on all of the Bureau’s 

publications.63 

From the point of view of translation history, these networks and collaborations constitute 

an important yet so far under-researched aspect of wartime publishing. While it is clear that 

translated books and pamphlets were considered an important weapon of ideological warfare 

during WW2, more archival research is necessary fully to understand the complex connections 
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between exiled governments, authors, translators, and publishers as well as wartime networks 

of book distribution and issues related to censorship, publishing restrictions, and the material 

conditions of translation and publishing. That such research can significantly change our 

understanding of international book distribution networks has been recently demonstrated by a 

number of insightful studies of Cold War cultural diplomacy. As Richard J. Aldrich points out, 

through archival research ‘historians have made some notable discoveries about the extent to 

which many “free and independent” international movements were enmeshed in “state-private 

networks” during the Cold War. These networks were often clandestine or semi-clandestine 

and characterized by a complex partnership – albeit sometimes volatile – rather than by simple 

state manipulation.’64 It is also worth noting that some of the publishers who took part in the 

US- and UK-sponsored programmes targeting the Soviet Bloc countries in the 1950s-1970s,  

such as Allen & Unwin or Faber & Faber, had had previous links with the Allied governments 

during the war.65 Indeed, in the late 1940s and early 1950s, certain state-private networks 

developed between the Allied governments and commercial publishers on a temporary and ad 

hoc basis during World War 2, perhaps unexpectedly became the basis for what turned out to 

be a long-term collaboration that played an important part in the ideological struggle of the 

Cold War.66 
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